
 

 

"Launching iPhone 

Apple's Entry into the Mobile Phone Market" 

Introduction: The Launch of the 'Jesus Phone' 

In 2007, Apple made a groundbreaking move by introducing the iPhone, a device that would revolutionize 

the mobile phone market. This blog post delves into the reasons behind Apple's entry into this highly 

competitive industry and explores how they successfully launched the iPhone. 

Section 1: Background Note 

Before the iPhone, the mobile phone market was dominated by established players like Nokia, Motorola, 

and BlackBerry. Apple recognized the potential of this market and saw an opportunity to disrupt the 

industry with their innovative approach. Understanding the issues and constraints of entering a new market 

with a new product was crucial for Apple's success. 

Section 2: The Age of Convergence 

The iPhone was not just a phone; it was a convergence of various technologies. It combined a mobile 

phone, an iPod, and an internet communication device into one sleek package. Apple's ability to integrate 

these functionalities seamlessly and provide a user-friendly experience set them apart from their 

competitors. 

Section 3: Entry into the Mobile Phone Market 

Entering the mobile phone market was no easy feat for Apple. They faced challenges such as building 

relationships with telecom carriers, ensuring compatibility with existing networks, and overcoming 

skepticism from industry experts. However, Apple's strong brand reputation and loyal customer base 

played a significant role in their successful entry. 

Section 4: Marketing the iPhone 

Apple's marketing strategy for the iPhone was nothing short of brilliant. They created anticipation and buzz 

around the product through carefully orchestrated campaigns and media events. Additionally, they 

leveraged word-of-mouth marketing by targeting influential individuals and utilizing social media 

platforms to generate excitement and curiosity among potential customers. 

Section 5: The Most Successful Launch Ever? 

The launch of the iPhone was a monumental success. People lined up outside Apple stores for hours, eager 

to get their hands on the revolutionary device. The combination of innovative features, sleek design, and 

Apple's brand appeal made the iPhone an instant hit among consumers. 

Section 6: The Other View 

While the iPhone's success is undeniable, it also faced criticism and skepticism from some quarters. Critics 

argued that the device was overhyped and overpriced, and that its closed ecosystem restricted user freedom. 

However, these criticisms did little to dampen the enthusiasm of iPhone enthusiasts around the world. 

Conclusion 

In conclusion, Apple's entry into the mobile phone market with the iPhone was a game-changer. By 

understanding the market, innovating their product, and implementing a strategic marketing campaign, 

Apple successfully launched a device that redefined the industry. The iPhone's impact continues to 

resonate, shaping the future of smartphones and solidifying Apple's position as a technological 

powerhouse. 


