
 

 

From Dunkin Donuts to Dunkin' 
A Rebranding Exercise 

 
Introduction: In the world of branding, evolution is key to staying relevant and appealing to customers. One such 
example of a successful rebranding exercise is that of Dunkin Donuts, a well-known American coffee and 
doughnut chain. In this blog post, we will delve into the journey of Dunkin Donuts as it transformed into 
Dunkin', exploring the need for rebranding, the main elements of the rebranding, and the strategies adopted 
to ensure its success. 
 
Section 1: Brand Dunkin Donuts Dunkin Donuts, founded in 1950, quickly became synonymous with delicious doughnuts and quality 
coffee. Its orange and pink logo and catchy slogan, "America Runs on Dunkin'," cemented its position as a 
go-to destination for coffee lovers and doughnut enthusiasts alike. Today, Dunkin Donuts has over 11,000 
locations worldwide and is renowned for its doughnuts, coffee, and breakfast sandwiches. It is also known  
for its customer loyalty programs, which provide customers with discounts and special offers. 
 
Section 2: The Need for Rebranding As consumer preferences and market dynamics evolved, Dunkin Donuts recognized the need for a fresh 
image to appeal to a wider audience. The company aimed to position itself as more than just a doughnut 
chain and emphasize its diverse beverage options and convenient on-the-go experience. This shift in focus 
necessitated a comprehensive rebranding strategy. Dunkin Donuts implemented a new logo, revamped 
store design, and introduced new products such as sandwiches and salads. They also invested heavily in 
their digital presence, launching their own apps, website, and social media pages to reach a larger audience. 
 
Section 3: The Main Elements of the Rebranding The rebranding of Dunkin' involved several key elements. Firstly, the name change from "Dunkin Donuts" 
to simply "Dunkin'" reflected the brand's desire to be known beyond doughnuts. This simplified name 
allowed for greater flexibility and expansion into new product categories. Additionally, Dunkin' unveiled a 
new logo featuring a bold and modern font, while retaining the familiar orange and pink color palette to 
maintain a sense of familiarity among customers. 
 
Section 4: Testing the Rebranding Initiative Before fully committing to the rebranding, Dunkin' conducted extensive market research and consumer 
testing. This involved gathering feedback from focus groups, analyzing consumer trends, and evaluating 
the impact of the new name and logo on brand perception. By involving the target audience in the process, 
Dunkin' ensured that its rebranding efforts aligned with customer preferences and expectations. 
 
Section 5: Marketing Communication and Advertisement A crucial aspect of successful rebranding is effective marketing communication and advertisement. 
Dunkin' launched a series of multi-channel campaigns to introduces and reinforce the new brand identity. 
This included TV commercials, social media engagement, and collaborations with influencers and 
celebrities. By leveraging these channels, Dunkin' effectively communicated the reasons for the rebranding 
and generated excitement among its customer base. 
 



 

 

 
Conclusion: In conclusion, the rebranding journey of Dunkin' from Dunkin Donuts exemplifies the importance of 
evolving with the changing market landscape. By recognizing the need for rebranding, focusing on key 
elements, conducting thorough testing, and employing strategic marketing communication, Dunkin' 
successfully transformed its image while retaining its core values. The Dunkin' rebranding serves as a 
valuable case study for organizations looking to adapt and thrive in today's dynamic business environment.  
 


