
 

 

The Power of Real Beauty 
Unraveling the Success of Dove's 'Real Beauty Sketches' Campaign 

Introduction: In the realm of marketing, few campaigns have made as profound an impact as Dove's 'Real Beauty 
Sketches' campaign. This groundbreaking initiative by Unilever has not only captured the attention of 
millions but has also sparked important conversations about beauty, self-esteem, and societal standards. 
Let's delve into the factors that contributed to the campaign's success, its strengths and weaknesses, and the 
impact it has had on both the brand and society as a whole. 
 
About Unilever and Dove: Before we dive into the intricacies of the campaign, it's essential to understand the driving force behind it – 
Unilever and its flagship brand, Dove. With a long-standing commitment to promoting self-confidence and 
challenging beauty stereotypes, Dove has become a trailblazer in the beauty industry. Unilever's dedication 
to ethical marketing and its emphasis on social responsibility have laid a solid foundation for the 'Real 
Beauty Sketches' campaign. 
 
Campaign for Real Beauty: The 'Real Beauty Sketches' campaign is a significant component of Dove's overarching 'Campaign for Real 
Beauty.' This initiative aims to redefine the traditional notion of beauty, celebrating diversity and 
embracing the uniqueness of every individual. Through thought-provoking advertisements, empowering 
messages, and inclusive campaigns, Dove has become synonymous with promoting positive body image 
and self-acceptance. 
 
The Real Beauty Sketches Campaign: At the heart of the 'Real Beauty Sketches' campaign is a powerful social experiment. The campaign enlisted 
the help of an FBI-trained forensic artist to create composite sketches of women based solely on their self-
descriptions. These sketches were then compared to sketches created by strangers who had only briefly 
interacted with the women. The stark contrast between the two sets of sketches served as a poignant 
reminder of the harsh self-criticism many women subject themselves to. 
 
Results: The impact of the 'Real Beauty Sketches' campaign was nothing short of extraordinary. It struck a chord 
with millions worldwide, garnering over 180 million views within the first month of its release. The 
campaign's message resonated deeply with women of all ages, fostering a sense of empowerment and 
encouraging them to embrace their natural beauty. By highlighting the negative impact of self-doubt and 
societal pressures, Dove successfully positioned itself as a champion of authenticity and self-love. 
 
Criticism: Despite its resounding success, the campaign also faced some criticism. One common critique was that it 
still adhered to traditional beauty standards, albeit in a more subtle manner. Additionally, some argued that 
Dove's underlying motive was to sell products, questioning the authenticity of its commitment to real 
beauty. These criticisms highlight the challenges faced when implementing a cause-related marketing 
campaign on a global scale. 
 



 

 

Conclusion: In conclusion, Dove's 'Real Beauty Sketches' campaign stands as a testament to the power of marketing that 
goes beyond mere product promotion. By tapping into the insecurities and aspirations of women 
worldwide, Dove successfully struck an emotional chord, fostering a movement centered around self-
acceptance and embracing one's unique beauty. This campaign serves as a powerful example of the 
importance of market research, understanding consumer behavior, and addressing societal issues in crafting 
a successful marketing strategy. Dove's journey towards redefining beauty continues to inspire and 
challenge traditional norms, leaving an indelible mark on the world of advertising. 
 


