
 

 

Cape Town Tourism  
Employing Digital Marketing in Tourism 

Introduction: Cape Town, with its breathtaking landscapes and vibrant cultural scene, has long been a sought-after 
destination for travelers. However, in an ever-evolving digital age, traditional marketing strategies alone 
are not enough to effectively promote tourism. This blog post delves into the innovative digital marketing 
tactics employed by Cape Town Tourism, shedding light on their efforts to reposition the brand and attract 
a new wave of visitors. 
 
Tourism in Cape Town: Before delving into the digital realm, it is crucial to understand the tourism landscape in Cape Town. The 
city boasts iconic landmarks, such as Table Mountain and Robben Island, along with a rich history and 
diverse attractions. However, the tourism industry faced challenges in adapting to changing demand 
patterns and capturing the attention of potential visitors. 
 
Efforts to Reposition the Brand: Recognizing the need for a fresh approach, Cape Town Tourism embarked on a journey to reposition the 
brand. They aimed to showcase not only the natural beauty of the city but also its cultural and culinary 
offerings. By highlighting the unique experiences Cape Town has to offer, they sought to establish a 
stronger connection with travelers. 
 
Post-Event Dip & Looking for New Avenues: After hosting major international events, such as the FIFA World Cup, Cape Town experienced a post-
event dip in tourism. To counter this, they explored new avenues to regain momentum. Digital marketing 
emerged as a powerful tool to reach a wider audience and engage with potential visitors in real-time. 
 
Targeting the 'Digital Nomads': Recognizing the rising trend of digital nomads, Cape Town Tourism strategically targeted this segment. By 
leveraging social media platforms and online influencers, they aimed to capture the attention of individuals 
who prioritize remote work and travel. This approach allowed them to tap into a growing market and 
position Cape Town as an ideal destination for digital nomads. 
 
Cape Town Toolkit: One of the key initiatives was the development of the Cape Town Toolkit, a comprehensive online resource 
for visitors. It provided valuable information about attractions, accommodation options, local events, and 
insider tips. This user-friendly toolkit enhanced the overall visitor experience and ensured that travelers had 
access to all the necessary information at their fingertips. 
 
'iAmbassador' Campaign: To amplify their reach and credibility, Cape Town Tourism collaborated with influential travel bloggers 
and digital influencers. The 'iAmbassador' campaign showcased Cape Town through the eyes of these 
individuals, leveraging their large online following to generate buzz and interest. This approach allowed for 
authentic storytelling and increased the visibility of the destination. 
 



 

 

The Facebook Campaign: Social media played a pivotal role in Cape Town Tourism's digital marketing strategy. They launched an 
engaging Facebook campaign that encouraged users to share their Cape Town experiences through photos 
and videos. This user-generated content not only created a sense of community but also served as powerful 
word-of-mouth marketing. 
 
Results and Reactions: The digital marketing efforts of Cape Town Tourism yielded promising results. The targeted campaigns 
and strategic partnerships resulted in increased website traffic, social media engagement, and positive 
sentiment towards the destination. Travelers expressed enthusiasm for the unique experiences offered in 
Cape Town, showcasing the effectiveness of the digital marketing initiatives. 
 
Conclusion: In an era dominated by digital platforms, Cape Town Tourism recognized the importance of employing 
digital marketing strategies to promote tourism effectively. Through their innovative campaigns, strategic 
partnerships, and engaging content, they successfully repositioned the brand and attracted a new wave of 
visitors. By embracing the digital landscape, Cape Town Tourism paved the way for future marketing 
endeavors, ensuring that the Cape Town brand continues to thrive in the ever-changing tourism industry.  


