
 

 

Axe Detailer 
Initiating a Change in Men's Showering Behavior 

Introduction: 
In today's fast-paced world, personal care products have become an integral part of our daily routines. 
Among these products, shower gels hold a significant place, offering convenience and a refreshing 
experience. Unilever, a renowned consumer goods company, recognized the potential in the shower gel 
market and made a groundbreaking move by introducing the Axe Detailer. This blog post delves into the 
journey of Axe Detailer, exploring the strategies, campaigns, and factors that contributed to its success. 
Background: 
Before delving into the Axe Detailer, it's crucial to understand the challenges associated with changing 
consumers' behavior and perception. Men, in particular, have been traditionally inclined towards using bar 
soaps in their showering routine. Unilever recognized this challenge and saw an opportunity to 
revolutionize men's showering habits by introducing a product that combines the best of both worlds: a 
shower gel with a built-in scrubbing tool. 
Extending the Brand into Shower Gels: 
Unilever's success in the shower gel market can be attributed to its strong brand presence and 
understanding of consumer behavior. Leveraging the popularity of Axe as a brand known for its masculine 
appeal, Unilever strategically extended the brand into shower gels. By combining the Axe scent with a 
unique showering experience, the Axe Detailer stood out in a saturated market and offered a compelling 
reason for men to switch from traditional soaps to shower gels. 
Promotional Campaigns for Axe Detailer: 
Unilever's marketing strategies played a pivotal role in increasing the use of Axe Detailer. Let's explore 
some of the memorable campaigns launched by Unilever to promote this innovative product. 
'Guywash' Campaign: 
The 'Guywash' campaign was a game-changer for Axe Detailer. It aimed to challenge the stereotype that 
men can't enjoy showering as much as women. The campaign featured relatable scenarios, showcasing men 
indulging in a refreshing showering experience with the Axe Detailer. By breaking societal barriers, 
Unilever successfully appealed to men's desire for self-care and cleanliness. 
Dirty Night Determinator: 
Understanding the importance of humor in advertising, Unilever launched the 'Dirty Night Determinator' 
campaign. Through witty and entertaining content, the campaign highlighted the effectiveness of Axe 
Detailer in washing away the remnants of a wild night out. By associating the product with fun and 
spontaneity, Unilever managed to capture the attention of its target audience and create a lasting 
impression. 
'Clean Your Balls' Campaign: 
Bold and controversial, the 'Clean Your Balls' campaign raised eyebrows and sparked conversations. This 
provocative campaign aimed to challenge societal taboos around discussing intimate hygiene. By cleverly 
associating the Axe Detailer with cleanliness and confidence, Unilever pushed boundaries and successfully 
generated buzz around the product. 



 

 

Looking Ahead: 
As we look to the future, it is evident that Unilever's market research and application of consumer behavior 
insights played a vital role in the development of a successful marketing strategy for the Axe Detailer. By 
understanding the needs and preferences of their target audience, Unilever was able to create a product that 
resonated with men and initiate a change in their showering behavior. 
Conclusion: 
The journey of Axe Detailer showcases the power of innovative marketing strategies and consumer-centric 
product development. Through its successful campaigns and understanding of consumer behavior, Unilever 
managed to revolutionize men's showering habits and establish Axe Detailer as a game-changer in the 
personal care industry. As we move forward, it will be fascinating to see how Unilever continues to 
innovate and shape the future of men's grooming products. 
 


