
 

 

Samsung India's Rural Service Push: Venturing into New Avenues 
Introduction: In today's competitive market, businesses are constantly seeking innovative ways to expand their reach and 
cater to diverse customer segments. Samsung India's rural service push is a shining example of a consumer 
durables company venturing into new avenues and successfully implementing strategies for services 
marketing. This blog post will analyze the strategies employed by Samsung India, highlight the various 
methods of delivering services, discuss the service requirements of a rural customer, scrutinize the service 
differentiation strategy, delve into the new service development process, explore service promise 
management through advertisements, evaluate the success of the service offering, and ultimately, draw 
conclusions based on these insights. 
 
Section 1: Strategies for Services Marketing Samsung India's rural service push involves a comprehensive approach to services marketing. By 
understanding the unique needs and preferences of rural customers, the company has tailored its marketing 
strategies to address these specific requirements. Through targeted communication, product 
demonstrations, and personalized customer interactions, Samsung India has effectively captured the 
attention of the rural market. 
 
Section 2: Methods of Delivering Services To ensure efficient service delivery, Samsung India has implemented a multi-channel approach. They have 
established service centers in rural areas, equipped with trained technicians to provide on-site assistance. 
Additionally, the company has introduced mobile service vans that travel to remote locations, offering 
repair and maintenance services. These methods of delivering services have bridged the gap between 
Samsung's products and the rural consumers, enhancing customer satisfaction and loyalty. 
 
Section 3: Service Requirements of a Rural Customer Understanding the unique service requirements of rural customers is crucial. Samsung India has recognized 
the need for reliable and timely service, as well as affordability. By offering cost-effective service 
packages, flexible payment options, and efficient after-sales support, the company has successfully met the 
service expectations of rural customers. 
 
Section 4: Service Differentiation Strategy Samsung India has adopted a service differentiation strategy to stand out in the consumer durables market. 
By providing superior service quality, prompt responses to customer queries, and effective problem 
resolution, the company has created a distinct competitive advantage. This service-centric approach has not 
only enhanced customer satisfaction but has also positioned Samsung India as a trusted brand in rural 
areas. 
 
Section 5: New Service Development Process To continuously enhance their service offerings, Samsung India follows a systematic new service 
development process. This involves extensive market research, customer feedback analysis, and 
collaboration with local communities to identify emerging needs. By aligning their service development 
with customer demands, Samsung India has been able to introduce innovative solutions that cater to the 
evolving requirements of rural consumers. 



 

 

 
Section 6: Service Promise Management through Advertisements Effective communication plays a vital role in managing the service promise. Samsung India has 
consistently reinforced its commitment to rural customers through targeted advertisements. These 
advertisements highlight the company's dedication to providing reliable and accessible services, reinforcing 
customer trust and loyalty. 
 
Conclusion: Samsung India's rural service push has been a resounding success, driven by their customer-centric 
approach, strategic service differentiation, and continuous service enhancement efforts. By analyzing the 
strategies for services marketing, methods of delivering services, service requirements of rural customers, 
service differentiation strategy, new service development process, service promise management through 
advertisements, and evaluating the success of the service offering, it is evident that Samsung India has 
made significant strides in venturing into new avenues. Through their commitment to understanding and 
meeting the needs of rural consumers, Samsung India has not only expanded its market presence but has 
also become a trusted brand in rural India.  


